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16th INTERNATIONAL TRADE FAIR OF ORGANIC PRODUCTS AND AGROECOLOGY

WELCOME TO THE 16th EDITION!
BUSINESS FOR A BETTER WORLD
The world of organic products is in full expansion and
BIOFACH AMERICA LATINA - BIO BRAZIL FAIR has been part
of the effort to strengthen this movement for 16 years,
promoting business, relationships, solutions and professional
training that improves well-being and quality of life.

This
growing
sector
deserves
a strong
networking
and business
platform.

THE ORGANIC MARKET
Source: Brazilian Council for Organic
and Sustainable Production (Organis)

CONSUMPTION IN BRAZIL

15 %

84 %

86 %

of the population in
capital cities consumes
organic products

of the population
would like to consume
more organic products

of consumers have
more confidence in
certified products

The evolution of the market in Brazil, in 2018

20 %
GROWTH

=

R$ 4 billion
revenues

ORGANIC MARKET

Exports accounted for R$

722 million

Exhibitor
PROFILE

A fair focused on the
success of your business

You are part of this
CHANGING UNIVERSE

more than

ORGANIC FOODS

exhibiting brands

Juices and beverages, chocolates, milk,
dairy and eggs, honey and derivatives,
fruit and vegetables, breads, pastas,
cakes and biscuits, fresh organic foods,
meat, coffee, frozen foods, gluten-free
and lactose-free foods.

191
more than

36,000
visitors

ORGANIC FASHION
Bio jewelry, clothing,
fabrics and accessories.

ORGANIC COSMETICS
AND HYGIENE

10% 20%

Aromas and essences, creams,
shampoos, soaps, tonics, raw
materials, makeup, cleaning products.

increase in the number compared
to the previous edition

Inputs and fertilizers, equipment and machinery,

of exhibitors

2019 edition numbers

of visitors

ORGANIC PRODUCTION AND SERVICES
transport and solar energy, among others.

Visitor

Visitor
breakdown

PROFILE

57%
HIGH CONSUMER
ATTENDANCE
More than 36 thousand visitors
await the main trade show for
the organic industry to be
inspired and see the innovative
mix of products and services to
satisfy the growing needs of a
highly demanding audience.

17%
9%
7%
6%
4%

Buyers
Hospital, Hotel/Motel/Spa,
Restaurant, Bakery, Supermarket,
Industry, Commercial Representative,
Wholesaler, Retailer, Distributor, Import

Nutritionists, Therapists

Government Institutions

Suppliers and other
services of the sector

Press/Associations

Producers

2019 edition numbers

1
DAY
exclusively
for buyers
in this edition of the
BIOFACH AMERICA LATINA BIO BRAZIL FAIR, the first
day will be open exclusively
for professional visitors,
offering you more
opportunities to close
important business deals!

DIVERSE AND GLOBAL VISITORS
NORTH AND
SOUTH AMERICA
Argentina
Bolivia
Canada
Chile
Colombia
Dominican Republic
French Guiana
Honduras
Mexico
Panama
Paraguay
Peru
United States
Uruguay

EUROPA
Austria
England
France
Germany
Ireland
Italy
Netherlands
Portugal
Slovak Republic
Spain
Switzerland
United Kingdom

BIOFACH AMERICA LATINA - BIO BRAZIL FAIR 2019 WAS ATTENDED
BY VISITORS FROM ALL BRAZILIAN STATES AND 34 COUNTRIES

ASIA
China
India
Iraq
Japan
Laos
South Korea
Taiwan
United Arab Emirates

FOCUS ON
BUSINESS
New schedule:
more business for you

Business Roundtable
FACE TO FACE WITH
THE BEST OPPORTUNITIES.
Pre-scheduled meetings between exhibiting
companies and potential buyers, both national
and international, are another opportunity
to do important business and establish long-term
and qualified relationships.

BUSINESS
MEETINGS
Free and exclusive activity
for exhibitors to increase sales.

191 32 514
exhibiting
companies

invited
buyers

turnover

18,87

R$

2019 edition numbers

meetings

million

in business

INSPIRING
ATTRACTIONS
A WORLD OF
POSSIBILITIES
AND INNOVATIONS
Be ready to do business in a fair that attracts
public interest in market updates, new
solutions and innovations in products and
services. The more relevant content and
experiences offered, the more opportunities
for the exhibitor.

16º

Special Lectures

International Forum of Organic
and Sustainable Production

Meeting of Organic Farmers
for School Meals Supply

painel de

Thinking Green

Organic and Natural
Cosmetics Panel

Exhibitor Presentation Schedule

Program with
more than
120 hours
of exclusive
content

PREVIOUS EXHIBITORS
AND VISITORS IMPRESSIONS
For Alce Nero, it is our third participation at BIOFACH AMERICA LATINA and we can appreciate the
good development of the trade show; we have seen very beautiful booths and visitors are always more
interested on Italian organic products and they ask more and more information on them. We have had
good meetings with existing customers and new customers. We are very confident to start new business
relationships after the trade show.
Alce Nero had a good visibility also this year and we are satisfied.
Alce Nero is becoming more and more popular in Brazil thanks also to BIOFACH AMERICA LATINA.

David Jack from Lemberona, Austria
Lemberona were exhibiting their extensive range of organic and fairtrade goods for the first time in
Latin America. The NOP footfall was very solid each of the 4 days and we meet people from all sectors of
business. Well educated consumers, retailers, wholesalers, representatives, on-line sellers were all very
interested in some of our unique product offerings. As an European attendee for the first time, it was
fascinating to see many interesting indigenous products also at the show.
We are working hard to establish trade channels for entry to Brasil and we know the task is complex and
time-consuming, but for such a huge market it is worth the effort. We feel we will be trading before the
end of 2019.

Stefano Cugini from
MONARI FEDERZONI S.P.A., Italy
It was the first time for me and Monari Federzoni
at the BIOFACH AMERICA LATINA, introducing our
line of Organic Balsamic vinegar of Modena PGI and
apple cider vinegar together with BONGIORNO
vinegar drinks. We have been positively impressed by
the fair organization and by the people visiting.
In
fact, we have found interest and attention by the
consumers in our products and in what is healthy,
noting also a considerable turnout of important
market players. It has been a very
nice and interesting experience.

MARIA HELENA M. S. AFONSO from WORLÉE
PRODUTOS NATURAIS EIRELI, Germany
WORLÉE PRODUTOS NATURAIS participated
for the first time at BIOFACH AMERICA
LATINA – BIO BRAZIL FAIR 2019 and the
experience was very interesting once were
able to inform that we were beginning in
Brasil as a new player of dehydrated and
freeze dried products and made important
contacts and prospects. We are studying the
possibility of participating of the next edition
of BIOFACH AMERICA LATINA in 2020 once it
was a success.

Patricia Flores from IFOAM, Peru
First of all, it should be highlighted that three important fairs have been joined in order to create a very
strong Organic & Sustainable Products Fair. So, BIOFACH AMERICA LATINA, and Naturaltech have joined their
efforts to display a wide natural and organic products market. This alliance has been able to set this exhibition
as an also consumer driven commercial and promotional environment. Amazing figure have been achieved at
this 2019 version, but also the big amount of product value adding enterprises not only of the food and
beverage sector, but also those of other sectors, like cosmetics, medical, and textile products are impressing.
This combination of organic and natural materials for this last sector has achieved a perfect combination of
product performance and a low carbon footprint. Thanks to an audience of every ages, whole families, and
professionals of every branches, this exhibition has gone to be a meeting chance to stimulate more sustainable
lifestyles facing the challenges our society has been confronted to.

CONSCIENCIOUS EXHIBITOR
Sustainable attitudes and product
transparency strengthen your
brand image among buyers

The Viva Verde Seal
Campaign to recognize exhibitor’s
efforts to generate less waste during
the event.
More than 100 companies were
awarded the seal at the 2019 edition.

Clean Label Seal

CLEAN
LABEL

To be eligible for the seal, the event’s
nutrition staff assesses whether
exhibiting food have a “clean label”,
which means a description of
preservative-free ingredients or
other chemical additives.

Latin America's
main event for
the world of
organics

Book YOUR

STAND NOW

BE PART OF THIS WORLD

+55 11 3205-5025

maria.valle@nm-brasil.com.br

BIOFACH AMERICA LATINA - BIO BRAZIL FAIR
At a Glance
Date
September 8 - 11, 2021
Venue
Pavilhão do Anhembi, São Paulo, SP
Opening Hours
From 10 am to 8 pm

Frequency
Annual

Organizer

Co-organizer

International patron

Supporters

Join the world‘s leading trade show network
for organic products!

BIOFACH 2021
Nürnberg, Germany
World‘s Leading Trade Fair for Organic Food
February 17 – 20, 2021
biofach.com
BIOFACH CHINA
Shanghai, China
May 12 – 14, 2021
biofach-china.com
BIOFACH AMERICA
Philadelphia, PA, USA
September 23 – 25, 2021
biofach-america.com

Information & Application
For International Companies
NürnbergMesse Brasil
Ms. Maria Valle Lopez
Phone +55 (11) 3205 5025
maria.valle@nm-brasil.com.br
Francal Feiras
Maria Cristina Botelho
Phone +55 (11) 2226 3166
cristina@francal.com.br
For Brazilian Companies
Francal Feiras
Ms. Valeska de Oliveira
Phone: +55 (11) 2226-3176
valeska@francal.com.br

www.biofach-americalatina.com

BIOFACH AMERICA LATINA
– BIO BRAZIL FAIR
São Paulo, Brazil
September 08 – 11, 2021
biofach-americalatina.com
BIOFACH INDIA
Delhi-NCR, India
October 29 – 31, 2020
biofach-india.com
BIOFACH JAPAN
Chiba (Tokyo), Japan
March 9 – 12, 2021
biofach-japan.com
BIOFACH SOUTH EAST ASIA
Bangkok, Thailand
July 15 – 18, 2021
biofach-southeastasia.com

