


The largest trade fairs for healthy and

organic products ended the 2025 edition,

proving the leading role of the Brazilian

market for healthy items and which has fairs

as its main business showcase.

Over four days, the Anhembi District in São

Paulo welcomed 61,000 visitors ð a 10%

increase compared to the 2024 edition ð

from all Brazilian states and 41 countries .

Attendees included retailers, health

professionals from multiple fields,

entrepreneurs, producers, cooperatives,

associations, industry authorities, and end

consumers, all eager to explore over 1,700

brands and 836 exhibitors .



NUMBERS 2025

61mil
Visitors

1.700

27
Federative Units

+135h
Programming

836
Exhibitors

42
Countries

Thousand sqm
of Exhibition

54

Brands



VISITOR'S
PROFILE



2025 AUDIENCE 
SEGMENTATION 

B2B Service, Investor, Food Service, Manufacturer, 

Distributor, Retail 

B2P Healthcare Professionals 

B2C Visitors/Consumer



53%

93%

49%

Hold management 
positions

Participate in the 

purchase process

Visited the trade shows 
for the first time

TOP 3
OBJECTIVES WHEN 

VISITING THE EVENT

Close deals

Learn about trends and

new launches

Meet new suppliers

THE 2025 EDITION 

CONSOLIDATES THE 

SUCCESS OF THE EVENTS 

FOR THE MARKET AND FOR 

THE GENERATION OF 

BUSINESS

28%

16%

15%



BRAZIL CAME TOGETHER 

AT BIO BRAZIL FAIR AND 

NATURALTECH !



BIO BRAZIL FAIR 

AND NATURALTECH 

AROUND THE WORLD

VISITORS FROM 42 COUNTRIES

ÅArgentina

ÅBolivia

ÅChile

ÅChina 
ÅColombia

ÅEcuador
ÅUSA 

ÅParaguay 

ÅPeru
ÅUruguay



BUSINESS EXECUTION

93%

CSAT
(Customer Satisfaction Score)

95,21%

We measure trust and the possibility of

Indication of the fair for acquaintances



Å Functional Foods and Probiotics
Å Whole Foods

Å Vegetarian Foods

Å Diet and Light Lines

Å Honey and Derivatives

Å Sports Nutrition and Aesthetics
Å Gluten Free

Å Ice cream

Å Superfoods

Å Supplements & Shakes

Å Seasonings
Å Zero Lactose

Å Natural Customs

Å Herbal

Å Flowers

Å Pet Line
Å Nutraceuticals

Å Essential Oils & Candles

Å Vegan Products

Å Packaging

Å Equipment
Å Filters

Å Logistics

Å Payment Methods

Å Technology

Å Complementary Treatments
Å Kitchen Utensils

Å Juices and beverages;
Å Chocolates, milk, dairy products 

and eggs;

Å Honey and derivatives;

Å Fruits, vegetables and legumes;

Å Breads, pastas, cakes and 
cookies;

Å Fresh organic food, meat, coffee, 

frozen in general;

Å Gluten-free foods and lactose-free 

foods. 
Å Aromas and essences;

Å Creams, shampoos, soaps, 

tonics;

Å Raw materials, makeup;

Å Cleaning products in general.
Å Input and fertilizers;

Å Equipment and machinery

Å Certifiers, publishers, 

consultancies, packaging, 

transportation, solar energy, 
among others;

Å Technologies, means of payment 

and logistics.

Å Biojewelry, clothing, fabrics;

Å Footwear, Accessories



We measure trust and the possibility of

Indication of the fair for acquaintances

BUSINESS EXECUTION

95%

CSAT
(Customer Satisfaction Score)

90%



MEET SOME BRANDS

WHO VISITED THE EVENT



THE EVENT HAD AN EXTENSIVE PROGRAM FOR ALL 

CATEGORIES OF VISITORS. 



A space where speakers, industry leaders,
and professionals shared insights and the
latest updates from the world of organic
products. Highlights included the 19th
International Forum on Organic and
Sustainable Production, ESG in Focus, and
Clean Beautyin the Spotlight.



In this space, speakers, industry personalities,
and professionals took the stage in lectures and
panels covering key topics for the healthy
products sector, such as the Marketing
Marathon, Healthy Retail Summit, and Natural
em Pauta.

ARENA SPONSORSHIP





Talk & Taste was once again one of the highlights of the

fairs, featuring live recipes prepared by renowned chefs. For

four days, visitors were able to experiment and learn about

the richness of organic inputs, with two days dedicated to

exclusively organic recipes, a full day focused on vegan

delights on "Vegan Friday" and a day with various

preparations that expanded the gastronomic repertoire.

RAUL LEMOS 
Head Chef CasaLab Gastronomia

SPONSORSHIP HYGIENE & COMFORT PARTNER


